
What does the after-sales specialisation in ASTP mean?

The term after-sales is often associated with spare parts, repairs, and 
customer service. But after-sales is so much more:

It is the area where customer relationships are maintained, brand loyalty is 
secured, and long-term value is created. Modern after-sales management 
connects technology, data, and customer experience — turning service into 
a strategic advantage across industries.

The after-sales specialisation in the Master of Engineering in Automotive 
Service Technology and Processes (ASTP) at Ostfalia University prepares 
students to take on these challenges. While the programme focuses on the 
automotive industry, the methods and concepts taught are applicable to 
many other sectors — including transport, logistics, manufacturing, 
consulting, telecommunications, and IT.

Students learn how to 

reduce warranty and quality costs, 
improve customer satisfaction, and 
design predictive maintenance and service strategies.

Beyond the classroom, the ASTP programme encourages students to explore 
digital customer interfaces, connected services, and cross-industry service 
innovations. This holistic approach equips graduates with the skills to design 
and lead intelligent, data-driven service systems — in automotive and across 
industries.

Questions? astp@ostfalia.de


