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Method

• Online Survey
• Period: 05.06. – 19.06.2024
• 18 Questions
• Topic: Business Climate & Sustainibility 
• Convenience Sampling: 

ITB Community (Newsletter and Social Media)
• Sample Size: 414 
• Fully Completed Surveys: 332 
• Tools: LamaPoll via Messe Berlin, SPSS Statistics
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Executive Summary I

• The majority of respondents (71 %) were people with decision-making authority in the company. 51 % are 
either director or ceo/coo/ chairman. 64 %, i.e. the vast majority work in small and micro-enterprises. The 
sample is slightly more international than the actual visitors to ITB 2024. Companies based in Germany 
make up 27 % of the sample.

• The current business situation is predominantly rated positively. Tourism companies in the Middle East fare best, while 
companies located in North America rate the situation worst. All companies are optimistic about the coming quarter.

• It can be assumed that the willingness to invest will largely remain the same. In the area of online presence 
and digital marketing, 44 % of respondents want to invest more in the next quarter. In the area of 
digitalization, another 28 % want to invest in digital software/IT/data.

• Tourism companies see the greatest competition in the industry itself and within their own country.
• In the field of digitalization, the tourism companies rate their competitive position as neither particularly good 

nor particularly bad, whereas they rate themselves on average as most competitive in the area of 
equality/diversity. The segments Travel Technology, Adventure Travel and Gay & Lesbian Travel rate themselves better in this field than 
other segments.
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Executive Summary II

• With regard to future trends and developments, the geopolitical situation and inflation have the greatest 
influence on the market. In addition, according to the respondents, digitalization has a greater impact than 
sustainability, the labour market or corporate structures.

• The environmental, economic and social pillars of sustainability are considered equally important. Companies 
are driven by compliance with legal regulations and ethical standards, as well as pressure to act in the area of 
human resources. In addition, more than half of the companies consider the protection of nature and the 
environment to be very important.

• A third of respondents say that meeting customer needs is the primary goal of their sustainability activities. 
For 24 % it is a contribution to climate protection. Only 15 % see it primarily as an opportunity to achieve 
economic success.

• Nearly 40 % of tourism companies see the greatest need for improvement in the area of regional cooperation, 
networks, and collaboration with other companies.

• In summary, the importance of sustainable development has been recognized by tourism companies worldwide.  
However, taking responsibility for the future of the planet or appropriate business models is less of a priority 
compared to complying with legal requirements and satisfying customers. Digitalization remains the most 
important area for action, that’s why the ITB Travel & Tourism Radar will address this topic. Stay tuned!  
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Business Context - Segment

21.07.2025

32,4%

23,9%

23,4%

18,6%

18,1%

16,4%

15,9%

14,3%

12,6%

12,6%

8,9%

8,9%

8,5%

8,2%

7,0%

6,8%

6,8%

3,6%

2,7%

1,7%

Tour Operators
Travel Agencies

Tourism Organisations / Associations/ DMC
Accommodation
Cultural Tourism

Responsible Tourism
Luxury

Business Travel / MICE
Information and Consulting

Adventure Travel
Transport Companies / Carriers

Media and Publishing
Wellness

Education and Training / Science and Research
Medical and Health Tourism

Travel Technology
Youth Travel

 TTA, Technology, Tours and Activities
Gay & Lesbian Travel (LGBTQ+)

Other

0% 5% 10% 15% 20% 25% 30% 35%

Which market segment/s does your company belong to?

Multiresponse
ᴓ 2,5 mentions per person

e.g. travel insurance



Business Context - Position
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27,3%

23,7%

12,8%

7,0%
5,3% 5,1% 5,1%

3,9% 3,6% 3,1%
1,2% 1,0% 1,0%

0%

5%

10%

15%

20%

25%

30%

Director CEO / COO /
Chairman

Business Unit
Manager

Product
Manager /

Project
Manager

Consultant Travel Agent Senior Project
Manager

Journalist /
Blogger

Professor /
Lecturer /
Teacher

Advisor Other Buyer Student

What position do you hold in your company?

48,6%

22,%

20,8%

8,7%

What is your influence on purchasing/ procurement decisions? 

Decisive Co-decisive Advisory function Not involved

Ostfalia University of Applied Sciences



Business Context – Company Size
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27,5%

15,7%

20,5%

17,1%

5,8%

4,3%

8,9%

How many people does your company employ?

1 to 4 employees

5 to 9 employees

10 to 49 employees

50 to 199 employees

200 to 499 employees

500 to 999 employees

1.000+ employees
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Business Context - Headquarter

21.07.2025

EU countries 51,0%

Other European 
countries

9,2%

South-East-Central Asia 14,5%

Middle East 5,3%

Africa 9,7%

North America 4,3%

Central and South 
America

4,8%

Australia / Oceania 1,2%

Germany: 27,3%
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Business Situation - Current 

21.07.2025

15,7% 33,3% 27,5% 15,2% 4,3%

2,2%

1,7%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How would you rate your current business situation?

1 = Very good

2

3

4

5

6 = Very poor

Don´t know / no answer

ᴓ 2,65
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Business Situation - Before
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15,5% 23,2% 31,4% 17,1% 6,5%

1,9%

4,3%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How has your current business situation changed compared to the previous quarter (last three months)?

1 = Significantly better

2

3

4

5

6 = Significantly worse

Don´t know / no answer

ᴓ 2,81
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Business Situation - Future

21.07.2025

25,1% 31,6% 24,4% 10,9% 5,6%

0,2%

2,2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How do you expect your business to develop in the coming quarter?

1 = Very positive

2

3

4

5

6 = Very negative

Don´t know / no answer

ᴓ 2,40
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Business Situation - Investment Plans

21.07.2025

14,3% 24,4% 25,8% 14,3% 7,%

2,7%

11,6%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

What are your investment plans for the next quarter?

1 = Significantly more

2

3

4

5

6 = Significantly less

Don´t know / no answer

ᴓ 2,81
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Headquarter & Business Situation 

21.07.2025

current business situation

Attention: Comparatively small sample size

investment plans
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Business Situation - Investment Areas 

21.07.2025

43,8%

28,7%

28,5%

28,2%

28,0%

27,0%

24,7%

23,9%

22,7%

18,1%

17,9%

10,3%

8,3%

7,1%

3,5%

Online presence / Digital marketing

Training of employees / Personnel development

 Collaboration / Networking / Stakeholder engagement

Digital Software / IT / Data

Customer relationship management

Expansion of product portfolio / Markets

Sustainability in general

Organisation structures / Business processes

Quality management

Research and development / Innovations

Recruiting / Hiring more employees

Buildings / Infrastructure / Analogue equipments

Digital hardware / Machinery and other digital equipment

Don´t know / no answer

Other

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%

In which areas do you invest more in the next quarter?

Multiresponse
ᴓ 3,2 mentions per person
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Business Situation - Competition 

21.07.2025

11,0%

14,4%

16,8%

23,0%

27,7%

14,7%

15,7%

21,7%

27,0%

26,7%

21,5%

16,0%

18,8%

18,3%

22,8%

16,8%

13,1%

13,6%

9,7%

9,4%

11,0%

11,5%

7,3%

6,8%

3,4%

12,8%

13,9%

10,2%

6,3%

3,1%

12,3%

15,4%

11,5%

8,9%

6,8%

Competition with other industries

Competition with companies /
destinations on other continents

Competition with companies /
destinations in other countries on

our continent

Competition with companies /
destinations in my country

Competition within the industry

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How do you assess the competition between your company / destination and other companies / travel destinations?

1 = Very high 2 3 4 5 6 = Very low Don't know / no answer

ᴓ 2,39

ᴓ 2,66

ᴓ 3,04

ᴓ 3,39

ᴓ 3,46

Ostfalia University of Applied Sciences



Headquarter & Competition

21.07.2025

competition within the industry
competition with companies/ 
destinations in my country 

in other countries on 
our continent on other continents

Attention: Comparatively small sample size
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Business Situation - Competition Areas 

21.07.2025

19,9%

21,3%

27,1%

29,3%

25,3%

23,9%

24,5%

28,2%

22,6%

25,0%

23,4%

19,1%

17,6%

12,8%

13,0%

8,2%

6,9%

4,5%

4,5%

4,8%

2,7%

1,1%

1,1%

1,3%

5,1%

11,4%

6,4%

9,0%

Digitalization

New Work

Sustainability

Equality / Diversity

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

In your opinion, how well is your company positioned in the following areas compared to the competition?

1 = Very well 2 3 4 5 6 = Very poorly Don't know / no answer

ᴓ 2,29

ᴓ 2,43

ᴓ 2,53

ᴓ 2,73
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Segment & Competition Area Equality/Diversity 

21.07.2025

54,0%

67,2% 64,8% 67,0%
60,6%

64,2%

76,9%

56,3%
51,5%

78,7%

54,8%

81,8%

62,0%
67,7% 69,2% 71,4%

61,3%
65,4%

42,9%

In your opinion, how well is your company positioned in the following areas compared to the competition? - Equality / Diversity 
(Top 2) 

Attention: Comparatively small sample size
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Segment & Competition Area Digitalization

21.07.2025

Attention: Comparatively small sample size

45%

54%

46% 46% 45%
51%

73%

46%

61%

43% 42%
36% 35%

52%

42%
46%

26%

38% 36%

In your opinion, how well is your company positioned in the following areas compared to the competition? – Digitalization 
(Top2)

Ostfalia University of Applied Sciences



Segment & Competition Area

21.07.2025

Attention: Comparatively small sample size

45% 54% 46% 46% 45% 51% 73% 46% 61% 43% 42% 36% 35% 52% 42% 46% 26% 38% 36%

53%

66%

54%
49%

61%
51%

62% 58%

30%

66%

45%

82%

55%
60%

54%

73%

52% 50%

36%

54%

67% 65% 67%
61% 64%

77%

56%
52%

79%

55%

82%

62%
68% 69% 71%

61%
65%

43%

In your opinion, how well is your company positioned in the following areas compared to the competition? 
Digitalization, Sustainability, Equality/Diversity 

(Top2)

Digitalization Sustainibility Equality/Diversity
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Future Trends (open text responses)

21.07.2025

61,5%

54,0%

51,3%

44,9%

21,1%

7,2%

23,8%

Political and Economic Conditions

(Digital) Marketing and Product Developement

Artificial Intelligence and Digitalization

Climate and Sustainability

Working Conditions and Employees

Business Modells and Partnerships

Other

0% 10% 20% 30% 40% 50% 60% 70%

In your opinion, which trends and developments could have the greatest impact on your company in the next two years?

680 open text responses
ᴓ 2,6 mentions per person

e.g. wellness/health, transportation/mobility, funding
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44,2%

45,3%

42,2%

24,7%

21,7%

25,3%

13,1%

13,3%

14,7%

8,1%

6,9%

6,9%

2,2%

4,2%

3,3%

4,2%

4,2%

4,2%

3,6%

4,4%

3,3%

Sustainability in terms of social issues

Sustainability in terms of ecology

Sustainability in terms of economy

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How important is the topic of sustainability (in terms of ecology, economy, social issues) in your company?

1 = Very important 2 3 4 5 6 = Very unimportant Don't know / no answer

Sustainability - Importance 

21.07.2025

ᴓ 2,12

ᴓ 2,14

ᴓ 2,09
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51,8%

51,2%

51,2%

52,1%

22,3%

22,0%

21,7%

19,9%

13,1%

12,2%

15,8%

9,5%

4,8%

3,9%

3,0%

6,0%

2,1%

3,3%

2,4%

3,0%

1,5%

2,1%

1,5%

3,0%

4,5%

5,4%

4,5%

6,5%

Compliance with legal requirements and ethical
standards

Healthy and satisfied workforce

Knowledge and qualification

Protection of nature and landscape

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How important are the following sustainability issues to your company?

1 = Very important 2 3 4 5 6 = Very unimportant Don't know / no answer

Sustainability – Issues I (Median = 1,0)

21.07.2025

ᴓ 1,86

ᴓ 1,82

ᴓ 1,83

ᴓ 1,89
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43,8%

40,2%

45,8%

41,1%

40,2%

41,1%

39,6%

40,8%

41,7%

39,0%

39,0%

39,6%

37,8%

33,0%

29,5%

27,7%

30,4%

24,7%

28,9%

27,1%

26,2%

27,4%

25,0%

24,1%

25,3%

25,0%

24,1%

22,3%

22,3%

24,4%

11,6%

14,3%

11,3%

13,7%

13,1%

14,0%

17,0%

15,8%

12,5%

15,8%

16,4%

16,4%

16,4%

14,0%

16,4%

5,7%

5,4%

7,1%

4,5%

7,4%

7,1%

6,3%

6,5%

6,8%

8,0%

5,4%

5,7%

6,3%

10,1%

10,1%

3,3%

3,3%

3,9%

3,6%

3,6%

2,7%

3,0%

3,0%

3,0%

3,9%

4,2%

5,4%

4,8%

7,7%

6,5%

3,0%

1,8%

2,1%

2,7%

2,7%

1,2%

3,3%

6,3%

2,4%

3,9%

4,2%

5,1%

4,5%

6,0%

5,1%

6,0%

5,4%

6,3%

6,0%

6,3%

5,7%

5,7%

5,7%

5,7%

6,3%

4,8%

7,4%

8,3%

7,1%

Corporate Social Responsibility

Economic growth

Sustainable products / Services

Public goods / Quality of life

Innovation management

Regional collaboration

Resource management

Responsible consumption and production

Gender Equality

Partnerships with other companies

Climate-friendly mobility

Diversity

Climate action

Decarbonisation / Carbon offsetting

Sustainability Certifications / Labels / Awards

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

How important are the following sustainability issues to your company?

1 = Very important 2 3 4 5 6 = Very unimportant Don't know / no answer

Sustainability – Issues II (Median = 2,0)

21.07.2025

ᴓ 2,01

ᴓ 1,97

ᴓ 1,98

ᴓ 2,01

ᴓ 2,10

ᴓ 2,06

ᴓ 2,04

ᴓ 2,11

ᴓ 2,20

ᴓ 2,15

ᴓ 2,17

ᴓ 2,22

ᴓ 2,28

ᴓ 2,46

ᴓ 2,54
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Sustainability - Objective

21.07.2025

32,9 %

24,0 %

15,3 %

10,2 %

7,2 %

6,6 %

3,9 %

Responding to customer expectations / Serving demand needs

Making a contribution to climate protection

Achieving economic success

Comply with legal climate protection requirements

Attracting and retaining young talents

Other

Enhance external reputation

0% 5% 10% 15% 20% 25% 30% 35%

What is the primary objective of sustainability efforts for your company?

e.g. leadership role, impact for local communities
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Sustainability - Potential

21.07.2025

38,9%

29,2%

27,4%

26,8%

25,6%

25,3%

24,4%

24,1%

23,5%

23,2%

22,9%

21,7%

21,4%

15,1%

4,8%

Regional collaboration / Networking / Cooperation with other companies

Measuring sustainability

Raising guests' awareness about sustainability

Sustainable strategy

Raising employees' awareness about sustainability

Involving locals in decisions / Initiating community projects

Sustainable mindset

Sustainable management

Guiding visitors and recommending alternatives

Initiatives / Projects for the qualification / Recruitment of skilled labour

Rewarding climate-friendly mobility

Sustainable processes and resource alignment

Offering sustainable products

Anchoring of diversity / Equality in the corporate culture

Other

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

In which areas does your company need to catch up?

Multiresponse
ᴓ 3,5 mentions per person
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Headquarter & Sustainability

21.07.2025

social issueseconomic issues

Attention: Comparatively small sample size
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Thanks a lot and see you soon 
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